& Tulip

CLIENTELING

You work hard to earn

their love. Tulip works hard

to keep it.

We're the world's most popular clienteling solution,

loved by the world's most iconic retail brands.

Authentic, personalized, and easy
customer engagement lives here

Detailed customer profiles

360-degree customer profiles capture product
preferences, omnichannel purchase history, wish lists,
and more, so you can personalize every interaction
with ease.

Perfectly timed outreach
Connect at the right time, with perfect context, and
convert 70% better than generic marketing blasts.

Connect on their preferred channel

Connect with customers on SMS, WhatsApp, emaiil,
LINE, KakaoTalk, or wherever they prefer. Easily trace
sales back to every conversation.

Birthday Message Template
Happy Birthday, [client name]! In honor of
your special day, we'd love to offer you a

personalized styling appointmeg )
Happy Birthday, Audrey! In honor

of your special day, we'd love to
offer you a personalized styling

appointment and a small surprise
in-store. Let me know when
you'd like to stop by.

Trusted by the world’s most iconic retailers
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HIGHER AOV
with Tulip Clienteling

More productive and more
results-driven sales associates

Smarter client book management

Trade in your binders and sticky notes for a sophisticated
client book app that keeps VIP information,
appointments, tasks, and more at your fingertips.

Automated task lists

Onboard new hires and scale efficiently with an
automated list of tasks and follow-ups. Promote client
engagement, maintain brand consistency, and
increase sales.

More organized outreach

Enable and track conversations with VIPs in Tulip
Clienteling rather than using store associates' personal
accounts. Templates and Al ensure everything stays
on brand.

JIMMY CHOO ~ kate spade

NEW YORK
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Measure better, manage better

B - BCOmTCE

Finally, accurate sales attribution $302k
Give credit where credit is due by tracking precisely where Tl inenced S T4

Follow-ups Types ©

sales associates influence sales, both in-store and online. el Influenced Sales $125k
You'llimprove performance, and they'll love you forit. e e o s
External Influenced Sales S177k
Analytics that drive improvement saraw \ stors ot sa50k
Tulip's industry-leading dashboards help you identify \ }
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S Tulip A Al-enhanced productivity

Text Template

Call Email Message Social . .
Skip & insights

Last Outreach Last Purchase
3 May 8, 2025 April 12, 2025 Cancel
. Work smarter, not harder
4 Customer Summary . .

) Prepare better with customer summaries, know what to
Loves: Luxury handbags (classic neutrals, . A )
some staterr say and when with messaging Al and Next Best Action,
(ST;;;CZES)S, % Customer Summary plus more to make your day smoother and easier.
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Loyal: consi LOVes: Luxury handbags (classic neutrals,

socessone> some statement), small leather goods The future is just around the corner
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Customers Messages More

Want to learn more? Visit tulip.com/contact-us to book a meeting.




